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Our products – Service plus for customers 

Increase of customer satisfaction 

and customer retention 

Create individual and direct sales 

channel to your customers 

Increase of customer satisfaction 

and customer retention 

Create individual and direct sales 

channel to your customers 

Achieve measurable energy savings Achieve measurable energy savings 

Web Portal + Mobile App Mailing 

Direct approach of all or certain 

customer groups 

Increase of customer interaction and  

relevant customer insights 
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Rationality and technology is not 

enough  

 We are «satisficers» not 

«optimizers» 

 We are guided by routines  

 We have limited resources 

 Technology is an enabler  
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Our approach 

Psychology Data Analytics 

Change the way  

household customers use energy 

+ 
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Look at the whole process 

Story & 

Eco System 
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Get attention 

Lead to 

online 

Energy report 

Social 

comparison 

Preceived 

as service 
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Turn it into an experience 
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Make it relevant 

What others 

do 

Insights 

Benchmarks 

Own Data 

Bonus 

Simple Actions 
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Recommendations 

based on previous 

behaviour and 

interests 

Community 

Weekly 

interaction 

Establish continous interaction 
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Use repeating touch points 

Bills Newsletter Energy Reports 

Meter reading & 

Smart Meter 

rollout 
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Harvest the benefits 

Customer Insights Customer retention Energy efficiency 
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